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SenseCam



άParatypingέ

Åsurvey people in real-life situations about 
ubiquitous computing (ubicomp) technology

ïIn a real (e.g. Social) situation, they may give 
ŘƛŦŦŜǊŜƴǘ ŀƴǎǿŜǊǎ ǘƻ ǿƘŀǘ ǘƘŜȅΩŘ ƎƛǾŜ ƛƴ άƭŀōέ 
context

ÅWhen things get real, survey results change

My theme: Moving towards real 
context, task, user, system etc

ά!ƭƛƎƴƳŜƴǘ ǿƛǘƘ ǊŜŀƭƛǘȅέΣ ōǳǘ ǎǘƛƭƭ ǊŜǳǎŀōƭŜκƭŜŀǊƴƛƴƎ



Clicks vsJudgments

ÅClicks and Judgments in Evaluation
ïWhen TREC goes bad

ïAdvantages of clicks over judgments

ïDisadvantages of clicks

ïUsing both for evaluation?

ÅClicks in Optimisation
ï/ƭƛŎƪǎ ŀǎ άƧǳŘƎƳŜƴǘǎέ

ïClicks as evidence

ï/ŀƴ ŎƭƛŎƪǎ ōŜ ōƻǘƘ ŜǾƛŘŜƴŎŜ ŀƴŘ άǘǊǳǘƘέΚ



When TREC goes bad (example 1)
Early VLC/Web Track

Å~1998 PageRank, HITS

ÅWeb data expts, TREC 1997-2000

ïLink evidence useless

ïBody text and BM25 wins

ÅWhy?  Intent mismatch

ÅImplicit user assumptions: 
a) want to read 
ōύ ŘƻƴΩǘ Ŧƻƭƭƻǿ ƭƛƴƪǎ

Ψ9ȄŎƛǘŜΩΥ ²Ƙŀǘ 
services does the 
Web company 
Excite provide,
and how do they 
compare to their 
competitors.



Excite is an Internet 
portal, and as one of the 
"dotcoms" of the 1990s 
(along with Yahoo! and 
Netscape), was once one 
of the most recognized 
brands on the Internet.

Explore Excite 
Air/Travel      eBay®   Money
Autos   Entertainment   Movies
Careers         Fashion         News
Casino  Games   Real Estate
Celebrities     Gifts   Shopping
Computers       Health  Sports
Credit Score    Lifestyle       Today
Dating  Local   Video NEW



Navigational Intent

ÅExcite.com body text

ÅExcite.com anchor text

Ψ9ȄŎƛǘŜΩΥ ¢ŀƪŜ ƳŜ ǘƻ 9ȄŎƛǘŜ



We can see it in the clicks...



Participant Judges in TREC

Å9ƴǘŜǊǇǊƛǎŜ ǘǊŀŎƪ нллтΣ ŦƛƴŘƛƴƎ άƪŜȅ ǊŜǎƻǳǊŎŜǎέ

ÅTopics: From CSIRO Science Communicators

ÅJudging:

ïGold Judge: The science communicator who 
developed the topic

ïSilver Judge: A science communicator other than 
the one who developed the topic

ïBronze Judge: TREC participants



Judges are not interchangeable


